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 Abstract: This study explores the implementation of halal management principles 
in the tourism industry in Indonesia and China as representatives of Muslim 
majority and minority countries. The main goal is to compare the effectiveness of 
regulations and infrastructure readiness and identify challenges and opportunities 
in developing halal tourism destinations. The study uses a qualitative, literature-
based approach, analyzing regulatory documents, industry reports, and academic 
publications. The results of the analysis show that Indonesia adopts a regulation-
based model with the support of national halal certification and halal industrial 
zones. At the same time, China prioritizes a market-based approach in areas with 
significant Muslim populations. Both countries face obstacles without global halal 
standards and limited provision of halal services in major destinations. This study 
highlights the importance of cross-sector collaboration, digital innovation, and 
policy harmonization to strengthen the competitiveness of global halal 
destinations. The contribution of this research lies in providing a comparative 
analysis that enriches the halal management literature and offers practical 
strategies for developing sustainable halal tourism. 
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1. Introduction 

The halal tourism industry has grown rapidly in recent decades, driven by the increasing number of Muslim 

travelers seeking Shariah-compliant destinations (Amalia et al., 2024; Hasan, 2024; Sulong et al., 2024; Rukmi Dewi 

et al., 2024). The Global Muslim Travel Index (GMTI, 2021) The report shows that Indonesia and China occupy 

strategic global halal tourism market positions. Indonesia has developed various policies and infrastructure 

supporting this industry as a country with the largest Muslim population. China, although the majority of its 

population is not Muslim, has been actively developing its halal tourism sector to attract Muslim tourists, especially 

from Middle Eastern and Southeast Asian countries (Adinugraha & Sartika, 2022). This phenomenon reflects a 

paradigm shift in the tourism industry, where halal services are essential in attracting the global market. Given the 

differences in characteristics between Muslim-majority and minority countries in developing halal tourism, Table 1 

presents the data that underlie the importance of comparative analysis between Indonesia and China. 

Table 1. The development of halal tourism in Indonesia and China 

Aspects Indonesia China 

Global Muslim Travel Index 

(GMTI) 2023 Ranking 

World Ranking 1 Not in the top 10 
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Number of Muslim 

Travelers 

Significantly improved since 2015; 

reached GMTI rank 1 in 2019 

It attracts many Muslim tourists every 

year, nearly 200 million domestic 

Muslims 

Supporting Facilities Development of halal tourism 

destinations with Muslim-friendly 

facilities 

The presence of Islamic Associations that 

play a role in attracting Muslim tourists 

Contribution to GDP Foreign exchange earnings reached 

USD 13 billion, contributing to a GDP 

of USD 57.9 billion 

Specific data on halal tourism's 

contribution to GDP is not available 

Source: Fadhlan & Subakti (2022) and Pascal (2025). 

Halal tourism at the global economic level is necessary for Muslim travelers and a financial opportunity for 

Muslim and non-Muslim countries (Aji et al., 2021). Indonesia has implemented various regulations and policies 

related to halal tourism, including halal certification for hotels, restaurants, and other tourist facilities (Wibawa et al., 

2023). China has adopted a more pragmatic approach by customizing services in regions with significant Muslim 

populations, such as Xinjiang, Ningxia, and Yunnan (Kusumaningtyas et al., 2021). The difference in approach 

between the two countries is interesting because it helps us understand how the application of halal principles can 

affect the attractiveness of tourist destinations and the satisfaction of Muslim tourists. 

The fundamental problem that needs to be considered in the halal tourism industry is the lack of uniform global 

standards for applying halal principles (Rahman et al., 2012). The halal certification policy in Indonesia still faces 

obstacles to equitable implementation in all tourist destinations (Darmalaksana, 2023). Although there are Muslim-

friendly services in several major cities in China, the policies implemented are more pragmatic and not based on strict 

halal regulations (Ziegler et al., 2022). This difference in approach raises questions about the effectiveness of 

implementing halal principles in both countries and how these differences affect the perceptions of Muslim tourists. 

This research uses halal management and marketing theories as the basis for analysis. Halal management theory 

emphasizes that every economic activity, including tourism, must be based on Sharia principles, including halalness 

and fairness in transactions (Fauzi & Battour, 2024). Halal marketing theory explains that Muslim consumer 

preferences are influenced by religious factors involving trust, belief, and adherence to Islamic values (Sofyan et al., 

2022). This research can use these two theories to analyze the extent to which halal principles are implemented in 

the tourism sector and their impact on Muslim tourist satisfaction in Indonesia and China. 

Several previous studies have examined halal tourism in various countries. Boğan & Sarıışık (2019) studied halal 

tourism in different global destinations. They found that the main factors determining halal tourism's attractiveness 

are halal food, worship facilities, and an environment free from things against Sharia. Hamid et al.'s (2023) research 

showed that non-Muslim countries such as Japan and South Korea began to develop halal infrastructure to attract 

Muslim tourists. Supardin et al. (2023) conducted more specific research on Indonesia, which describes the 

challenges in halal certification in the tourism sector. Research on halal tourism in China is still limited, although some 

studies show that the country has great potential to develop this sector (Jia & Chaozhi, 2020). Although many studies 

on halal tourism exist, gaps in the literature must be filled. Most previous studies have focused more on one country 

without making comparisons between Muslim and non-Muslim countries. Existing research has not explicitly 

compared how halal policies and infrastructure in Indonesia and China affect Muslim travelers' experiences. 

Therefore, this research aims to fill the gap by conducting comparative research between Indonesia and China to 

understand the factors contributing to the successful implementation of halal principles in the tourism industry. 

The importance of this research is based on two main reasons. First, Indonesia and China have different 

characteristics in implementing halal principles, which can provide deeper insights into the effectiveness of policies 

and strategies implemented in each country. Second, this research can offer recommendations to the government 



and tourism industry players in improving the competitiveness of the halal tourism sector through a more systematic 

and needs-based approach for Muslim tourists. By understanding how Indonesia and China develop this industry, 

this research can contribute to developing more comprehensive and effective policies to increase the attractiveness 

of halal destinations. 

Based on the background and problems described, this research aims to analyze the application of halal 

principles in the tourism industry in Indonesia and China and compare the effectiveness of policies implemented in 

both countries. This research has attempted to identify challenges and opportunities in the development of the halal 

tourism sector, as well as provide strategic recommendations for stakeholders. Thus, this research is expected to 

contribute to the development of halal tourism literature and assist the industry and government in designing policies 

that are more adaptive to the needs of Muslim travelers at the global level. 

2. Literature Review  

2.1. Halal Management Principles 

Halal management is an approach to managing products, services, and business processes using the principles 

of Islamic Sharia. In the tourism industry context, halal management covers various aspects ranging from food, 

accommodation, and transportation to tourism activities based on Islamic values (Yustianingsih et al., 2024). The 

basic principles of halal management involve three main elements: halalness of the product or service, cleanliness 

and quality, and compliance with applicable regional Sharia regulations (Widodo et al., 2022). This aligns with the 

Halalan Thayyiban concept, which emphasizes halalness, sustainability, and the welfare of service users.  

Halal management in the tourism industry can be categorized into two main approaches: regulation-based and 

market-based. In Muslim-majority countries such as Indonesia, the regulation-based approach is more dominant, 

where the government has an active role in issuing halal certification and Sharia compliance standards (A. K. Jaelani, 

2022). Meanwhile, in non-Muslim countries such as China, the market-based approach is more prominent, with 

tourism service providers seeking to provide halal services to attract Muslim tourists despite the absence of binding 

regulations. A case in point in Indonesia can be seen in the halal certification policy for hotels and restaurants 

implemented by MUI and the government, while in China, halal restaurants are developing independently in regions 

such as Xinjiang and Ningxia without formal regulation. 

2.2. Halal Tourism 

Halal tourism is a tourism concept that meets the needs of Muslim travelers by providing services and facilities 

that comply with Islamic principles. Muslim travelers expect a travel experience that allows them to carry out their 

religious obligations without hindrance, such as the availability of halal food, worship facilities, and an environment 

that supports Sharia values. Halal tourism is not only limited to countries with a majority Muslim population but is 

also growing in non-Muslim countries that want to attract the Muslim tourist market segment (Pulungan & Indra, 

2024).  

Halal tourism can be categorized based on its implementation approach. The first approach is comprehensive 

halal tourism, where all tourist services meet halal standards, such as in Saudi Arabia or Aceh in Indonesia. The second 

approach is Muslim-friendly tourism, where only some elements of tourism are adapted for Muslim tourists, as 

implemented in Japan and South Korea. Relevant case studies show Indonesia has developed various halal 

destinations with clear regulatory support. In contrast, China developed Muslim-friendly tourism in some areas with 

significant Muslim minorities, such as Xi’an and Yunnan (Hasnan et al., 2024). 



2.3. Halal Regulation 

Halal regulation is a set of policies and standards created to ensure that products and services meet the 

provisions of Islamic Sharia. In the context of tourism, this regulation includes halal certification for food and 

beverages, Sharia accommodation standards, and regulations regarding tourism activities that are based on Islamic 

teachings. Halal regulations serve as guidelines for industry players in providing services that meet the needs of 

Muslim travelers and guarantee halalness to consumers (Sabri et al., 2023).  

Halal regulations can be categorized into mandatory and voluntary regulations. Mandatory restrictions are 

applied in Muslim-majority countries such as Indonesia, where the government has the authority to supervise and 

implement halal certification. The Halal Product Guarantee Law (Law No. 33 of 2014) is the primary legal basis that 

regulates the obligation of halal certification in Indonesia (Hariani & Hanafiah, 2024). In contrast, voluntary regulation 

applies in non-Muslim countries such as China, where no government regulations govern mandatory halal 

certification. However, Muslim communities and industry players independently develop halal services to meet 

market needs. The case of halal regulation implementation in Indonesia shows the success of building a sustainable 

halal tourism industry through strict policies and government support (Haibo et al., 2020). Meanwhile, in China, halal 

tourism is developing with a market-based approach, where local Muslim communities and industries try to provide 

halal services without binding regulations. This shows that halal regulations can be a significant factor in developing 

the halal tourism industry in Muslim and non-Muslim countries, depending on the approach adopted by each country 

(Erie, 2018). 

3. Methods 

This research uses a qualitative method with a literature study approach to analyze the application of halal 

principles in the tourism industry in Indonesia and China. The literature study was chosen because this research aims 

to understand the concept, regulation, and implementation of halal principles through analyzing various relevant 

literature. This research provides comprehensive insights into the effectiveness of the halal tenets in the tourism 

industry by comparing two countries with different characteristics. 

This research analyzes regulations, policies, and halal tourism infrastructure in Indonesia and China. The 

selection of this unit of analysis is based on the relevance of the two countries in the halal tourism industry. Indonesia 

represents a Muslim country with strict regulations, while China represents a non-Muslim country that has begun to 

develop market-based halal services. This research examines various policy documents, industry reports, and 

academic publications that discuss developments, challenges, and opportunities in the halal tourism sector in both 

countries. 

A comparison of halal tourism in Indonesia and China is essential. Both countries have unique characteristics: 

Indonesia is the largest Muslim country with a rapidly growing halal industry, while China has a significant Muslim 

minority but still attracts global Muslim tourists. This study can reveal each country's successful strategies, challenges, 

and policies in developing this sector. In addition, this analysis helps understand how halal tourism regulations, 

infrastructure, and promotion contribute to economic growth, attract investment, and increase global 

competitiveness in the halal tourism industry. 

The research design used is a qualitative comparative study, which aims to compare the implementation of halal 

principles in the tourism industry in both countries. This approach was chosen because it allows for an in-depth 

analysis of the similarities and differences in policies and the implementation of halal principles in different contexts. 

This comparative study is conducted by reviewing various scientific literature, industry reports, regulations, and 

academic publications that discuss halal tourism policies and practices in Indonesia and China. Thus, this research 

can provide a systematic overview of how the two countries adopted the halal principle in their tourism industry. 



This research's data sources include relevant references, such as scientific journals, academic books, industry 

reports, and official documents from governments and international organizations. The selection of data sources is 

based on the relevance to the research topic and the publications' credibility. The data selection process was done 

through searches in academic databases, reports from research institutions, and documents published by the 

government and organizations authorized to manage halal tourism. This research uses source triangulation 

techniques to ensure data validity and reliability by comparing information from various literature to produce more 

objective and comprehensive findings  (Williams et al., 2024). 

The data collection technique was carried out by reviewing, classifying, and analyzing various literature sources 

related to the regulation and implementation of halal tourism in Indonesia and China. The data collection process 

involves searching literature in academic databases such as Google Scholar, ScienceDirect, and SpringerLink, as well 

as reports from organizations such as the GMTI and CrescentRating. The collected data was then categorized based 

on key themes, such as halal policy, halal infrastructure, challenges in halal tourism development, and opportunities 

in the sector. Thus, this research can identify patterns and trends in applying halal principles in both countries' 

tourism industries. 

Data analysis was conducted using a descriptive-qualitative approach, in which the data obtained were 

classified, compared, and analyzed systematically. This research uses content analysis techniques to interpret 

information obtained from various literature (Thomas, 2021). The analysis is carried out by extracting the primary 

information from each source, linking it with relevant theories, and comparing it in the context of applying halal 

principles in Indonesia and China. Data validation techniques are carried out through source triangulation to ensure 

the accuracy and consistency of research findings. 

The steps in content analysis as the primary technique in analyzing data from literature related to halal tourism 

in Indonesia and China are: 1) Data Collection, data is obtained from various sources, including academic journals, 

industry reports, government policies, and other scientific publications relevant to the development of halal tourism 

in Indonesia and China; 2) Data Categorization, after the data is collected, the next step is to categorize the information 

based on key themes, such as halal regulations, infrastructure, and marketing strategies in both countries; 3) Data 

Reduction, the data that has been categorized is then filtered to eliminate irrelevant or repetitive information so that 

the analysis is more focused on the main topic of the study; 4) Interpretation and Coding, Each category is further 

analyzed using thematic coding to identify patterns, differences, and relationships between findings in the literature; 

5) Drawing Conclusions, the results of the analysis are compared with the theories of halal management and halal 

marketing, so as to draw conclusions related to the advantages of Indonesian regulations and the flexibility of the 

Chinese market. 

4.  Result 

The implementation of halal principles in the tourism industry in Indonesia and China has a different approach. 

Indonesia, as a country with the largest Muslim population in the world, has strict regulations related to the halal 

industry, including in the tourism sector. The Indonesian government has set halal certification standards covering 

food, accommodation, and other tourist facilities through the MUI and the BPJPH (Adinugraha et al., 2021). 

Meanwhile, China relies more on a market-based approach by providing halal services in areas with significant 

Muslim populations, such as Xinjiang, Ningxia, and Yunnan. Although China does not have strict halal regulations, its 

tourism industry is trying to adapt to the demands of global Muslim travelers. 

Indonesia has taken significant steps in developing regulations and infrastructure to support halal tourism. The 

government has established three Halal Industrial Zones (HZs): Halal Modern Valley in Serang, Halal Industrial Park 

in Sidoarjo, and Bintan Inti Halal Hub in Bintan. Indonesia has invited halal business players from China to invest, 

showing its commitment to strengthening the sector (Natalia & Rahman, 2023). Although not a Muslim-majority 

country, China shows flexibility in its market approach to halal tourism. The government has a significant Muslim 



minority and has attracted global Muslim tourists. China has also established cooperation with Indonesia through the 

“Two Countries Twin Parks” (TCTP) initiative, which promotes synergy between the two countries' development 

visions (Munawaroh, 2024). 

 

 

 

 

 

 

Figure 1. Indonesian Halal Label 

Source: (Kementerian Agama RI, 2022) 

Halal policy in Indonesia is superior in implementing halal principles due to clear regulations and a structured 

certification mechanism. Halal tourism in Indonesia receives full government support, with policies regulating halal 

tourist destinations and Muslim-friendly facilities. In China, the government only provides local policies in some areas 

with large Muslim communities, while no specific regulations govern the halal industry in other regions (Nurjaya et 

al., 2021). This shows that the implementation of halal principles in China is still limited and has not become a national 

policy. 

Table 2. Comparison of halal tourism implementation in Indonesia and China 

Aspect Indonesia China 

Halal Industrial 

Zone (KIH) 

Halal Modern Valley (Serang), Halal 

Industrial Park (Sidoarjo), Bintan Inti Halal 

Hub (Bintan) 

Yuanhong Investment Zone (Fuqing) 

Cooperation 

Initiative 

Inviting Chinese halal business players to 

invest in Indonesia- Encouraging the 

realization of the potential of the halal food 

industry in the TCTP corridor 

Participation in TCTP with 36 investment 

projects in Fuqing is worth 19.8 billion yuan 

(around Rp41.83 trillion) 

Halal Certification Halal certification can be done through the 

LPPOM MUI Representative Office in 

Shanghai- Plan to establish a Halal 

Certification Center in Yuanhong 

Investment Zone 

BPJPH has received four applications for 

Overseas Halal Institution Registration from 

China: Islamic Food Research Center (Hong 

Kong), Halal Certification Service 

(Chongqing), Shandong Halal Certification 

Service (Jinan), and Shaanxu Shang Pin Yuan 

Halal Food and Restaurant Management Co. 

Ltd. 

Source: Ramadhani (2021) and Esperanza (2024). 

The data shows that Indonesia excels in halal tourism regulation and infrastructure development by establishing 

KIH and inviting foreign investment. In contrast, China shows flexibility in its market approach by participating in 

cooperation initiatives and attracting Muslim tourists despite not being a Muslim majority country. 

These regulatory differences impact the quality and number of halal services available to Muslim travelers. In 

Indonesia, halal restaurants, Sharia-compliant hotels, and prayer facilities can be easily found in major tourist 

destinations such as Jakarta, Bali, and Lombok. Meanwhile, in China, Muslim travelers have to search more intensively 



to find halal food and Shariah-compliant accommodation. This shows that the implementation of halal principles in 

Indonesia is more systematic compared to China, which is more flexible and based on market demand. 

Infrastructure and facilities that support halal tourism in Indonesia and China have significant differences. 

Indonesia has developed a broader halal ecosystem by providing halal-certified restaurants, Sharia hotels, and easily 

accessible places of worship in major tourist destinations. Halal infrastructure in Indonesia also receives government 

support through incentives for tourism industry players who want to get halal certification. Halal tourism promotion 

is actively conducted through various digital platforms and international campaigns. Halal infrastructure in China is 

still concentrated in areas with a significant Muslim population. In major cities such as Beijing and Shanghai, halal 

services are still limited and harder to find compared to Indonesia. Muslim travelers visiting China often face obstacles 

in finding halal food, Sharia accommodation, and worship facilities (Barnwal et al., 2021). To overcome this limitation, 

some digital platforms, such as halal restaurant finder apps, are starting to be developed, although the scope is still 

limited. 

Indonesia's government support is more progressive in developing the halal industry than China's. The 

Indonesian government is actively building halal infrastructure by establishing certified halal tourism areas that meet 

Sharia standards. Meanwhile, in China, the development of halal tourism still relies on the initiative of the local Muslim 

community without any binding regulations from the central government (Joeliaty et al., 2021). This leads to a lack of 

standardization in halal services in China, potentially reducing its attractiveness to Muslim tourists. 

 

 

 

 

 

Figure 1. China Halal Label 

Source: (tempo.co, 2019) 

Muslim tourists' preferences for halal services in Indonesia and China show striking differences. Most Muslim 

tourists in Indonesia feel more comfortable because of the abundant availability of halal food, developed Sharia 

accommodation, and the ease of finding worship facilities. This is due to the existence of supportive regulations and 

awareness of the tourism industry's need to provide services based on halal principles. Muslim tourists visiting 

Indonesia can easily access various halal facilities without needing to do in-depth research before traveling (Akhtar 

et al., 2020). 

Muslim travelers in China often face difficulties in finding halal services, especially in areas that do not have a 

sizeable Muslim community. Some Muslim travelers visiting China have to use halal restaurant finder apps or ask for 

recommendations from the local Muslim community to find places to eat that comply with Islamic law. The lack of 

official halal certification in China is also an obstacle for Muslim tourists in ensuring the halalness of the food products 

and services they consume. 

The main factors affecting Muslim travelers' satisfaction are the availability of halal food, the convenience of 

Sharia accommodation, and the ease of finding worship facilities. Indonesia is ahead in these three aspects compared 

to China, which still faces various challenges in developing halal services that meet international standards. However, 

with the increasing global awareness of halal tourism, China can create a broader infrastructure to attract more 

Muslim tourists. 

This research shows that the implementation of halal principles in the tourism industry in Indonesia and China 

has different approaches. Indonesia has stricter regulations and better infrastructure support, while China is more 

flexible and market-based in providing halal services. The availability of complete halal infrastructure in Indonesia 



makes it a more attractive destination for Muslim tourists, while in China, Muslim tourists still face various limitations 

in finding suitable halal services. The results of this research underscore the importance of clear regulations, private 

sector involvement, and Muslim community participation in developing the halal tourism industry. With the 

increasing number of Muslim tourists globally, both Indonesia and China have the opportunity to strengthen their 

halal tourism industry by adopting a more systematic and needs-based strategy for Muslim tourists. This research 

provides stakeholders with insights into improving halal tourism destinations' competitiveness at the global level. 

5.  Discussion 

5.1. A Comparison of Halal Tourism Regulations and Policies in Indonesia and China 

Halal tourism regulations and policies in Indonesia and China significantly differ in approach and 

implementation. Indonesia, as a country with a majority Muslim population, has developed various rules that refer to 

Sharia principles in the halal tourism industry. The Indonesian government has issued various halal certifications for 

hotels, restaurants, and other tourist services through the Ministry of Tourism and Creative Economy and the 

Indonesian Ulema Council (MUI). Law No. 33/2014 on Halal Product Guarantee is the primary legal basis for 

developing the halal industry, including tourism (Santoso et al., 2022). 

China, as a country with a Muslim minority, adopts a more economic and commercial-based approach to 

supporting the halal tourism industry. The Chinese government, through local authorities in regions such as Xinjiang, 

Ningxia, and Yunnan, developed policies that encourage the growth of halal services to attract Muslim tourists, 

especially from Middle Eastern and Southeast Asian countries. Although China does not have strict Sharia regulations 

like Indonesia, various incentives are given to industry players to provide services that meet the needs of Muslim 

travelers (A. K. Jaelani et al., 2023). 

Based on the results of the literature review analysis in this research, it appears that regulations in Indonesia are 

more structured and based on Sharia law, while in China, rules are more flexible and based on market interests. These 

findings are based on the research objective of analyzing the extent to which government policies influence the 

growth of the halal tourism industry in both countries. This research contributes to understanding how government 

regulations and policies in two countries with different characteristics can affect the development of the halal tourism 

industry. Its main contribution is to systematically compare rules and guidelines and identify the main factors that 

support and hinder the growth of this sector in each country. This research has enriched the literature on halal 

management by describing different approaches applied in the halal tourism industry. 

According to the perspective of halal management theory, the regulations implemented in Indonesia are more 

in line with the concept of "Sharia Governance," which emphasizes compliance with Sharia principles in industrial 

governance. The government acts as the primary regulator that sets halal standards, carries out certification, and 

ensures the implementation of regulations throughout the tourism sector (L. Sun et al., 2024). China's approach is 

more in line with the "Halal Market-Oriented Management theory," where the government acts as a facilitator that 

encourages the market to develop halal products and services. Regulation flexibility allows the industry to create 

according to global demand, even though it is not based on strict Sharia regulations (G. Sun et al., 2023). 

Halal management theory emphasizes the importance of systematizing policies, regulations, and supervision in 

the halal industry. In the context of halal tourism, Indonesia excels with strict rules, such as halal certification from 

BPJPH and the development of Halal Industrial Zones (Nuryakin et al., 2023). This aligns with the principles of the 

Halal Governance Framework, which emphasizes compliance with global halal standards to build Muslim consumer 

confidence. Halal marketing theory emphasizes flexible strategies to attract Muslim tourists by adjusting to market 

needs. China is more adaptive to the destination branding strategy, which promotes Muslim-friendly tourism despite 

not being a Muslim-majority country (L. Wang, 2024). This can be seen from the Muslim-friendly tourism approach, 

such as providing halal food and worship facilities in key destinations without strict regulations, like Indonesia. 



The research findings show that Indonesia focuses on regulatory compliance to build a strong halal ecosystem, 

while China prioritizes market adaptability to attract global Muslim tourists. Integrating these two approaches can be 

an ideal model for other countries to develop halal tourism strategically, both from the regulatory and marketing 

aspects. Relevant literature supports this research's findings. According to Santoso et al. (2022)Government policy, 

regulations, and infrastructure support greatly influence the development of halal tourism in various countries. Other 

research by Katuk et al. (2021) Has been shown that halal certification is a key factor in increasing the 

competitiveness of halal tourist destinations. Research conducted by  Alam et al. (2024) Confirms that government 

policy providing incentives for halal industry players plays an essential role in increasing the competitiveness of halal 

tourism. Research by El-Gohary (2020) The data regarding halal tourism in China shows that regulatory flexibility 

and tourist experience-based marketing strategies are the keys to the successful development of this sector in the 

country. 

This research has clarified the differences between a strict regulation-based approach (Indonesia) and a market-

based approach (China) in developing the halal tourism industry compared to other research. Research by Yousaf & 

Xiucheng (2018) shows that countries with large Muslim populations tend to have stricter regulations to ensure 

compliance with Sharia, while non-Muslim countries emphasize economic aspects and market attractiveness more. 

The results of this research have strengthened the "Destination Competitiveness" theory put forward by Faidal 

(2022), which states that a combination of regulations, government policies, and market attractiveness influences the 

competitiveness of tourist destinations. In this case, Indonesia excels in legal certainty and Sharia compliance, while 

China excels in market flexibility and halal service innovation. 

This research shows that Indonesia and China's approaches to developing the halal tourism industry differ 

significantly. Indonesian regulations are stricter and Sharia-based, while Chinese regulations are more flexible and 

market-based. These differences reflect strategies adapted to each country's social, cultural, and economic conditions. 

This research contributes to understanding the factors that influence the growth of the halal tourism industry and 

provides insight for the government and industry players in designing more effective policies. 

5.2. The Readiness of Halal Tourism Infrastructure and Facilities in Indonesia and China 

Halal infrastructure and facilities in Indonesia and China show different readiness levels to support halal tourist 

destinations. In Indonesia, most popular tourist destinations such as Jakarta, Lombok, and Aceh have relatively good 

halal infrastructure, such as halal-certified restaurants, Sharia hotels, and easily accessible places of worship. Through 

the Ministry of Tourism and Creative Economy, the Indonesian government has initiated various policies that support 

the development of halal tourist destinations, including halal certification for the culinary and accommodation 

industries (Dewi, 2023). 

The development of halal tourism in China is concentrated in areas with significant Muslim populations, such as 

Xinjiang, Ningxia, and Yunnan. Halal infrastructure in this area tends to be more developed than in other regions in 

China (Chi et al., 2020;  Zhang et al., 2021; Wang et al., 2022). However, halal facilities in Chinese tourist destinations 

are still limited compared to those in Indonesia. This limitation is caused by the lack of specific regulations regarding 

halal tourism and challenges in internationally recognized halal certification. 

The roles of the government, the private sector, and the communities in developing halal infrastructure have 

different patterns in the two countries. The Indonesian government actively encourages the halal industry with 

various incentives and regulations, while in China, policies related to halal tourism are still limited to certain areas. 

The private sector in Indonesia is more progressive in developing halal services, such as Sharia hotels and halal 

restaurants. In contrast, the private sector still faces limitations in developing halal-based businesses in China. 

This research has provided a new contribution to understanding halal infrastructure readiness in two countries 

with different demographic and policy characteristics. It describes the differences in halal tourism development 

strategies between countries with a majority Muslim population (Indonesia) and countries with a significant Muslim 



minority (China). This research has also provided a perspective on how government policy and private sector 

involvement shape the halal tourism ecosystem. This research has filled a gap in the literature regarding the 

effectiveness of halal tourism policies in non-Muslim countries with significant Muslim populations. This research 

offers a comparative analysis that can be a reference for other countries wishing to develop a halal tourism industry. 

According to a halal management perspective, halal infrastructure and facilities are part of an ecosystem that 

must be developed comprehensively. According to the Halal Supply Chain theory (Tieman, 2013), the sustainability 

of the halal industry depends on the readiness of infrastructure, which includes halal resources, regulations, and 

standards applied. This research supports this theory by showing that the preparedness of halal tourist destinations 

depends not only on the availability of halal restaurants or Sharia hotels but also on government policy and private 

sector participation. 

Halal tourism strategic management theory emphasizes that the success of halal tourism destinations depends 

on the synergy between government policy, industrial innovation, and market needs (Lestari et al., 2022). This 

research proves that Indonesia is more strategic in implementing this theory than China because it has more 

transparent policies and substantial regulatory support. 

Previous research shows that halal infrastructure and facilities significantly impact the attractiveness of halal 

tourism (Addina, 2020). Another research by Zulvianti et al. (2022) found that the success of halal tourist destinations 

is primarily determined by the readiness of halal services, which include food, accommodation, and transportation. 

The results of this research align with these findings, where better halal infrastructure readiness in Indonesia 

contributes to increasing the attraction of Muslim tourists. Research conducted by Arsil et al. (2022) show strong 

government policies supporting the halal industry will accelerate the growth of halal tourist destinations. This is 

proven in the case of Indonesia, where pro-halal policies implemented by the government have accelerated the 

development of the halal tourism sector. Limited regulations are one of the factors inhibiting the growth of halal 

tourism in China. 

Compared with research conducted by Marlinda (2021), which describes the importance of halal facilities in 

increasing the loyalty of Muslim tourists; this research adds a perspective on the role of government and the private 

sector in building sustainable halal infrastructure. This research differs from research findings by Purusottama 

(2022), which focuses more on tourists' perceptions of halal destinations by offering an in-depth analysis of 

infrastructure readiness at the policy and implementation levels. 

This research states that halal tourism's success is determined not only by existing infrastructure and facilities 

but also by strategic policies and the involvement of various stakeholders. This research has confirmed the findings 

of Prajasari (2022), which states that the halal tourism market will develop more rapidly in countries with strong 

regulatory support. The readiness of halal infrastructure and facilities in Indonesia is more advanced than in China, 

especially in terms of regulations, involvement of the private sector, and availability of halal services. The Indonesian 

government has a more transparent policy in supporting the halal industry, while in China, the development of halal 

tourism is still limited to certain areas. This research describes the importance of synergy between the government, 

private sector, and community in developing a sustainable halal tourism ecosystem. Hopefully, these findings can 

become a reference for other countries in designing more effective halal tourism development strategies. 

5.3. Muslim Tourists' Preferences for Halal Tourism in Indonesia and China 

Muslim tourists' preferences for halal tourism services in Indonesia and China show significant differences in 

satisfaction, perception, and the factors influencing them. In Indonesia, most Muslim tourists are satisfied with the 

halal services available, especially in halal food, accommodation that complies with Sharia principles, and easy access 

to worship facilities. Halal-certified restaurants in almost all major tourist destinations, such as Jakarta, Bali, and 

Lombok, are among the main factors that increase the comfort of Muslim tourists. An increasing number of 

accommodations have received halal certification, providing wider choices for Muslim tourists (Aisyah et al., 2019). 



The experience of Muslim tourists regarding halal services in China still shows several obstacles. Although 

several regions with strong Muslim communities, such as Xinjiang, Ningxia, and Yunnan, provide various halal 

services, there is still limited access to halal food and worship facilities in major tourist destinations such as Beijing 

and Shanghai. This influences the level of satisfaction of Muslim tourists, which tends to be lower than that of 

Indonesian tourists. Some Muslim tourists said they had to search for more in-depth information or use specific 

applications to find halal restaurants and nearby mosques. The main factors influencing Muslim tourist satisfaction 

include halal food, the comfort of Sharia accommodation, and access to worship facilities. The government has 

implemented policies supporting halal tourism development in Indonesia, including more transparent halal 

certification and destination development programs. Regulation of halal services in China is still limited and relies 

more on local community initiatives (Sudrajat, 2022). 

This research provides a new contribution to understanding differences in Muslim tourist preferences in two 

different geographical locations. By comparing the experiences of Muslim tourists in Indonesia and China, this 

research provides insight into how halal regulations, culture, and infrastructure play a role in shaping tourist 

satisfaction. This research has filled the gap in previous research, which focused more on Muslim tourists' perceptions 

of halal destinations in general, without considering differences between Muslim-majority countries and countries 

with significant Muslim minorities. 

This research adds a halal management perspective in tourism by describing the importance of government 

policy, private sector involvement, and the role of the Muslim community in forming halal tourist destinations that 

are friendly to Muslim tourists. It is hoped that the results of this research can become a reference for policymakers 

and tourism industry players in improving halal services in tourist destinations. 

Based on the perspective of halal management theory, Muslim tourists' preferences for halal services can be 

explained through the halal supply chain theory (Qader et al., 2023), which emphasizes the importance of integration 

in providing halal products and services. This research shows that Indonesia's success in delivering halal services that 

satisfy Muslim tourists is supported by a more mature supply chain, with more transparent regulations and support 

from the national halal industry. 

Halal tourism management theory explains that the sustainability of halal tourism destinations depends on the 

synergy between government policy, industry involvement, and market demand (Syara & Fauzan, 2023). This 

research supports this theory by showing that more successful halal tourism destinations have strong regulations, 

active private sector involvement, and high market awareness. Indonesia has advantages in these three aspects 

compared to China, which still faces challenges implementing broader halal regulations. 

Previous research shows that Muslim tourist satisfaction is greatly influenced by the availability of halal services 

(Ramadhanti & Marsasi, 2023). Research by Junaidi (2020) Confirms that the presence of halal food and Sharia-

compliant accommodation is the main factor in Muslim tourists' decisions. These research results align with these 

findings, where Muslim tourists are likelier to choose destinations offering explicit and trustworthy halal guarantees. 

Research by Yusuf et al. (2021) This shows that government policies in developing the halal industry significantly 

impact the growth of halal tourism. This research confirms these findings, showing that more explicit regulations in 

Indonesia have had a positive impact on increasing Muslim tourist satisfaction. 

This research provides a new perspective by comparing two countries with different halal industry 

characteristics. Research by Chen et al. (2019), who described the importance of halal infrastructure in increasing the 

loyalty of Muslim tourists, found that countries with a sound halal certification system are better able to attract 

Muslim tourists. This research supports these findings by showing that Indonesia has more advantages in the halal 

certification system than China. Research by Dubé et al. (2016), which focused more on the experiences of Muslim 

tourists in European destinations, found that tourists face challenges in finding halal services. This research also found 

that Muslim tourists in China experienced the same difficulties, especially in finding halal restaurants and places of 

worship. 



The availability of halal food, Sharia accommodation, and worship facilities greatly influences Muslim tourists' 

preferences for halal tourism services. Indonesia has advantages in these three aspects compared to China, which still 

faces various limitations in developing halal services. This research describes the importance of synergy between the 

government, the private sector, and communities in building sustainable halal tourism destinations. The results of 

this research will likely provide stakeholders with insight into increasing the competitiveness of halal tourist 

destinations in various countries. 

5.4. Challenges and Opportunities in the Development of Halal Tourism in Indonesia and China 

There are various challenges and opportunities in developing halal tourism in Indonesia and China, which have 

different characteristics in Muslim and non-Muslim countries. In Indonesia, the main challenges in developing halal 

tourism include regulations that are still developing, uneven standardization of halal services, and a lack of integration 

between stakeholders. Even though there are various government initiatives to support the halal industry, policy 

implementation often faces obstacles in halal supervision and certification, which are still not optimal. Great 

opportunities for Indonesia to become a significant global halal tourism destination, supported by a majority Muslim 

population, an increasingly developing halal infrastructure, and promotions through various digital platforms (A. 

Jaelani et al., 2021). 

The challenges faced in developing halal tourism are more complex in China, considering that this country is not 

a country with a majority Muslim population. The main difficulties include limited halal facilities in most major tourist 

destinations, a low understanding of the halal concept in local communities, and the absence of national regulations 

specifically regulating the halal industry. However, the opportunities in China are pretty promising, especially with 

the increasing number of international Muslim tourists visiting this country. China already has significant local 

Muslim communities in regions such as Xinjiang, Ningxia, and Yunnan, which could provide a basis for developing 

halal destinations. Digital technology in halal marketing and services has helped Muslim tourists find accommodation, 

halal restaurants, and places of worship more easily. 

According to the perspective of halal management theory, the findings of this research are relevant to Halal 

Supply Chain theory, which emphasizes the importance of integration in the Halal supply chain, from production to 

consumption. In Indonesia, the halal supply chain is more developed, with support from the government in halal 

certification and regulations. In China, halal supply chains are still limited and more dependent on local Muslim 

communities.  The halal tourism theory, which Mohammed et al. (2023) put forward, emphasizes that the 

sustainability of halal destinations depends on the synergy between government policy, industry participation, and 

tourist demand. The findings of this research support this theory by showing that countries with clear regulations 

and active private-sector involvement are more likely to develop halal tourism successfully. 

Several previous studies have also supported the results of this research. Research by Kurniawan (2023) 

Describes the importance of strong regulations in building a sustainable halal tourism industry. This research aligns 

with the finding that Indonesia has more established regulations than China, which still faces challenges in developing 

a more comprehensive halal policy. Research by Ahmad et al. (2024) underlines the role of technology in increasing 

the accessibility of halal services. This research found that digitalization helps Muslim tourists find halal services more 

efficiently. 

Comparison with other research shows that the challenges in developing halal tourism in Muslim and non-

Muslim countries have different characteristics. Research by Surya et al. (2022) the importance of halal infrastructure 

in increasing Muslim tourist satisfaction aligns with the finding that Indonesia is superior in terms of the availability 

of halal food and worship facilities compared to China. Research by Mayor-Vitoria (2023), which focuses on the 

experiences of Muslim tourists in European countries, shows that tourists often experience difficulties in finding halal 

services, a situation also experienced by Muslim tourists in China. 



The findings explain that although the challenges in developing halal tourism differ between Muslim and non-

Muslim countries, growth opportunities remain, especially with appropriate regulations and digital technology 

support. Indonesia has advantages in terms of halal rules and infrastructure. In contrast, China has great potential to 

attract Muslim tourists with a more inclusive marketing strategy and adaptation to the needs of global Muslim 

tourists. 

6. Conclusion 

This research concludes that the application of halal principles in the tourism industry in Indonesia and China 

shows different dynamics, reflecting differences in regulations, culture, and infrastructure readiness. As a country 

with a majority Muslim population, Indonesia has developed comprehensive halal regulations and certification to 

support the halal tourism sector. In contrast, China, despite having a significant Muslim population in some regions, 

adopts a market-based approach to the provision of halal services, with a focus on appealing to global Muslim tourists. 

The theoretical implications of this research show that halal management theory, especially in the study of halal 

supply chains and halal marketing, plays an essential role in ensuring the sustainability of the halal tourism industry. 

The success of a destination in attracting Muslim tourists depends significantly on integrating policies, regulations, 

and market readiness in providing adequate halal services. Indonesia is superior in Sharia-based regulations, while 

China is more flexible in responding to market demands. The practical implications of this research have provided 

insights for organizations and players in the halal tourism industry to increase their competitiveness through 

innovation in halal services, strengthening halal certification, optimizing digital technology in marketing, and 

providing information for Muslim tourists. For the government, this research emphasizes the importance of policies 

that holistically support the development of the halal industry, both in the aspects of regulation, promotion, and 

infrastructure support. 

This research has limitations regarding data coverage, which is still limited to secondary literature and policy 

analysis, which does not include direct perspectives from Muslim tourists visiting both countries. Therefore, it is 

recommended that future research use surveys and in-depth interview methods to explore further the experiences 

and preferences of Muslim tourists and the impact of policies on the global growth of the halal tourism industry. 

Recommendations for future research include further exploration of the experiences of Muslim tourists in Indonesia 

and China through survey methods and in-depth interviews. Aspects that need to be explored further include the 

effectiveness of halal regulations on tourist satisfaction, the role of digitalization in halal tourism promotion, and 

industry adaptation strategies in non-Muslim majority countries. Studies on the impact of government policies on the 

global competitiveness of the halal tourism sector can provide strategic insights for the development of this industry 

in various countries with different demographic characteristics. 

References 

Addina, F. N. (2020). Concept of halal food development to support halal tourism: A review. In IOP Conference Series: 
Earth and Environmental Science (Vol. 475, Issue 1). https://doi.org/10.1088/1755-1315/475/1/012053 

Adinugraha, H. H., Nasution, I. F. A., Faisal, F., Daulay, M., Harahap, I., Wildan, T., Takhim, M., Riyadi, A., & Purwanto, A. 
(2021). Halal Tourism in Indonesia: An Indonesian Council of Ulama National Sharia Board Fatwa Perspective. 
Journal of Asian Finance, Economics and Business, 8(3). https://doi.org/10.13106/jafeb.2021.vol8.no3.0665 

Adinugraha, H. H., & Sartika, M. (2022). Halal Tourism In Setanggor Village: An Analysis Of Global Muslim Travel Index 
Approach. The Seybold Report, 17(09), 582–599. https://doi.org/10.5281/zenodo.7073520 



Ahmad, A. N., Has-Yun Hashim, Y. Z., Samsudin, N., & Ahmad, I. A. Z. (2024). Exploring Halal Science Research: Do They 
Meet The Tawhidic Paradigm? Do They Need Islamization Of Knowledge? Journal of Fatwa Management and 
Research, 29(1). https://doi.org/10.33102/jfatwa.vol29no1.559 

Aisyah, M., Suzanawaty, L., & Said, M. (2019). The demand for halal certified restaurants in Indonesia. International 
Journal of Supply Chain Management, 8(5). https://doi.org/10.3390/su12030820 

Aji, H. M., Muslichah, I., & Seftyono, C. (2021). The determinants of Muslim travellers’ intention to visit non-Islamic 
countries: a halal tourism implication. Journal of Islamic Marketing, 12(8). https://doi.org/10.1108/JIMA-03-
2020-0075 

Akhtar, N., Jin, S., Alvi, T. H., & Siddiqi, U. I. (2020). Conflicting halal attributes at halal restaurants and consumers’ 
responses: The moderating role of religiosity. Journal of Hospitality and Tourism Management, 45. 
https://doi.org/10.1016/j.jhtm.2020.10.010 

Alam, A., Ratnasari, R. T., Prasetyo, A., Hapnitasari, I., & Rahmawati, E. (2024). Systematic Literature Review on Halal 
Label Studies of Halal Tourism. TEM Journal, 13(1). https://doi.org/10.18421/TEM131-66 

Amalia, F. A., Nova, M., Koh, C., & Suhartanto, D. (2024). Sustainable development in halal tourism industry: The role of 
innovation and environmental concern. E3S Web of Conferences, 479. 
https://doi.org/10.1051/e3sconf/202447907038 

Arsil, P., Wicaksono, R., Hidayat, H. H., & Novitasari, D. (2022). Strategi Kerjasama Pengembangan Institusi Halal: 
Implementasi pada Halal Center. Jurnal Ilmiah Ekonomi Islam, 8(1). https://doi.org/10.29040/jiei.v8i1.3794 

Barnwal, M., Khan, J., Chowdhary, N. R., & ... (2021). A Management Development Approach In Halal Tourism 
Promotion Towards Indian Muslim Travelers. In Journal Of Tourism. 

Boğan, E., & Sarıışık, M. (2019). Halal tourism: conceptual and practical challenges. In Journal of Islamic Marketing. 
https://doi.org/10.1108/JIMA-06-2017-0066 

Chen, N., Qi, S., & Michael Hall, C. (2019). Halal food certification in China. In The Routledge Handbook of Halal Hospitality 
and Islamic Tourism. https://doi.org/10.4324/9781315150604-19 

Chi, X., Lee, S. K., Ahn, Y. joo, & Kiatkawsin, K. (2020). Tourist-perceived quality and loyalty intentions towards rural 
tourism in China. Sustainability (Switzerland), 12(9). https://doi.org/10.3390/su12093614 

Darmalaksana, W. (2023). How is the halal certification policy implemented? Perspective analysis of small and medium 
enterprises (SMEs) in Indonesia. Journal of Islamic Accounting and Business Research. 
https://doi.org/10.1108/JIABR-12-2022-0342 

Dewi, N. A. (2023). Strategi Branding Pariwisata Indonesia melalui Wonderful Indonesia. Prosiding Seminar Nasional 
Komunikasi, Administrasi Negara Dan Hukum, 1(1). https://doi.org/10.30656/senaskah.v1i1.234 

Dubé, F. N., Hongxia, Z., Haijuan, Y., & Lijun, H. (2016). Halal certification system as a resource for firm 
internationalisation: Comparison of China and Malaysia. International Journal of Asia-Pacific Studies, 12(1). 
https://doi.org/10.12816/0046322 

El-Gohary, H. (2020). Coronavirus and halal tourism and hospitality industry: Is it a journey to the unknown? 
Sustainability (Switzerland), 12(21). https://doi.org/10.3390/su12219260 

Erie, M. S. (2018). Shariea As Taboo of Modern Law: Halal Food, Islamophobia, and China. Journal of Law and Religion, 
33(3). https://doi.org/10.1017/jlr.2018.45 

Esperanza, D. (2024). Market Analysis of Halal Tourism in Indonesia. Article. https://penelitianpariwisata.id/analisis-
pasar-wisata-halal-di-indonesia/ 

Fadhlan, M., & Subakti, G. E. (2022). Development of Halal Tourism Industry in Indonesia and the World. Indonesian 
Journal of Halal, 5(1), 76–80. https://ejournal2.undip.ac.id/index.php/ijh/article/download/14385/7626 



Faidal. (2022). Madura Halal Tourism Village Destinations: Strategy for Tourism Market Competitiveness and Loyalty 
after the Covid 19 Pandemic. Journal of Islamic Economics Perspectives, 4(1). 
https://doi.org/10.35719/jiep.v4i1.66 

Fauzi, M. A., & Battour, M. (2024). Halal and Islamic tourism: science mapping of present and future trends. In Tourism 
Review. https://doi.org/10.1108/TR-08-2023-0533 

GMTI. (2021). Global Muslim Travel Index 2021. Mastercard-CrescentRating, July. 

Haibo, C., Ayamba, E. C., Udimal, T. B., Agyemang, A. O., & Ruth, A. (2020). Tourism and sustainable development in 
China: a review. Environmental Science and Pollution Research, 27(31). https://doi.org/10.1007/s11356-020-
10016-7 

Hamid, M., Ng, S. I., Ann, H. J. A. J., & Rahman, A. A. R. A. (2023). How Memorable is Halal Tourism in Japan and the United 
Kingdom? Electronic Journal of Applied Statistical Analysis, 16(1). 
https://doi.org/10.1285/i20705948v16n1p139 

Hariani, D., & Hanafiah, M. H. (2024). The competitiveness, challenges and opportunities to accommodate the Halal 
tourism market: a Sharia-law tourism destination perspectives. Journal of Islamic Marketing, 15(3). 
https://doi.org/10.1108/JIMA-05-2023-0147 

Hasan, A. A. T. (2024). Factors influencing halal tourism destinations revisit intentions among Muslim travelers of 
Bangladesh: the mediating role of emotional attachments. Journal of Islamic Marketing, 15(3). 
https://doi.org/10.1108/JIMA-02-2023-0045 

Hasnan, N., Kohda, Y., & Saad, S. (2024). Mapping the Future of Halal Supply Chain Management: A Biblioshiny R 
Application. Paper Asia, 40(1). https://doi.org/10.59953/paperasia.v40i1(b).46 

Jaelani, A., Firdaus, S., Sukardi, D., Bakhri, S., & Muamar, A. (2021). Smart City and Halal Tourism during the Covid-19 
Pandemic in Indonesia / Cidade Inteligente e Turismo Halal durante a Pandemia Covid-19 na IndonÃ©sia. 
ROSA DOS VENTOS - Turismo e Hospitalidade, 13(4). 

Jaelani, A. K. (2022). The Standardization of Halal Tourism Management in West Nusa Tenggara. Pena Justisia: Media 
Komunikasi Dan Kajian Hukum, 20(2). https://doi.org/10.31941/pj.v20i2.1720 

Jaelani, A. K., Hayat, M. J., Luthviati, R. D., Al-Fatih, S., & Mujib, M. M. (2023). Green Tourism Regulation on Sustainable 
Development: Droning from Indonesia and China. Journal of Indonesian Legal Studies, 8(2). 
https://doi.org/10.15294/jils.v8i2.72210 

Jia, X., & Chaozhi, Z. (2020). “Halal tourism”: is it the same trend in non-Islamic destinations with Islamic destinations? 
Asia Pacific Journal of Tourism Research, 25(2). https://doi.org/10.1080/10941665.2019.1687535 

Joeliaty, J., Noni Evita, S., & Ode Zunita, W. (2021). Readiness of Islamic Human Resources In Supporting The 
Development of Halal Tourism In West Jawa (Evidence From Hospitality Industry). Journal of Economics and 
Business UBS, 10(1). https://doi.org/10.52644/joeb.v10i1.50 

Junaidi, J. (2020). Halal-friendly tourism and factors influencing halal tourism. Management Science Letters, 10(8). 
https://doi.org/10.5267/j.msl.2020.1.004 

Katuk, N., Ku-Mahamud, K. R., Kayat, K., Abdul Hamid, M. N., Zakaria, N. H., & Purbasari, A. (2021). Halal certification for 
tourism marketing: the attributes and attitudes of food operators in Indonesia. Journal of Islamic Marketing, 
12(5). https://doi.org/10.1108/JIMA-03-2020-0068 

Kementerian Agama RI. (2022). Ditetapkan, Label Halal Indonesia Berlaku Nasional. News. 
https://kemenag.go.id/pers-rilis/ditetapkan-label-halal-indonesia-berlaku-nasional-4aqhvr 

Kurniawan, F. (2023). The Implementation of Sharia Concepts in Surakarta Sharia Hotel to Products, Management and 
Services. Media Wisata, 21(2). https://doi.org/10.36276/mws.v21i2.513 



Kusumaningtyas, M., Nur Latifah, F., Dewi Suprihandari, M., Syauqi, M., Mahardhika Surabaya, S., Muhammadiyah 
Sidoarjo, U., & Al-Fitrah Surabaya, S. (2021). Halal Friendly Tourism in Non-Muslim Countries: Observational 
Study in Nepal. Repository.Stiemahardhika.Ac.Id, 5(1). 

Lestari, Y. D., Saidah, F., & Aliya Putri, A. N. (2022). Effect of destination competitiveness attributes on tourists’ intention 
to visit halal tourism destination in Indonesia. Journal of Islamic Marketing. https://doi.org/10.1108/JIMA-12-
2020-0368 

Marlinda, A. P. (2021). South korea’s halal tourism policy - The primacy of demographic changes and regional 
diplomacy. Academic Journal of Interdisciplinary Studies, 10(3), 253–263. https://doi.org/10.36941/AJIS-2021-
0081 

Mayor-Vitoria, F. (2023). Halal Mobile Technology in Tourism: Current Status in Spain. In Technologies and Trends in 
the Halal Industry. https://doi.org/10.4324/9781003368519-14 

Mohammed, I., Mahmoud, M. A., Preko, A., Hinson, R., & Yeboah, J. G. (2023). The impact of halal tourism on Muslim 
diaspora intention to recommend: an application of the theory of planned behaviour. Journal of Hospitality and 
Tourism Insights, 6(5). https://doi.org/10.1108/JHTI-10-2021-0297 

Munawaroh, R. (2024). Analysis of Indonesia-China Two Countries Twin Parks Cooperation. LANCAH: Jurnal Inovasi 
Dan Tren, 2(2), 782–786. 

Natalia, D. L., & Rahman, M. R. (2023). Vice President invites Chinese halal business players to invest in Indonesia. News. 
https://www.antaranews.com/berita/3728070/wapres-undang-pelaku-bisnis-halal-china-berinvestasi-di-
indonesia?utm_source=chatgpt.com 

Nurjaya, Paramarta, V., Dewi, R. R. V. K., Kusworo, Surasni, Rahmanita, F., Hidayati, S., & Sunarsi, D. (2021). Halal tourism 
in indonesia: Regional regulation and indonesian ulama council perspective. In International Journal of 
Criminology and Sociology (Vol. 10). https://doi.org/10.6000/1929-4409.2021.10.58 

Nuryakin, R. A., Apriani, T., Setiadi, S., Solihin, D., & Athoillah, M. A. (2023). Sertifikasi Halal Industri pada Produksi 
Barang Gunaan Kemasan (Packaging) di PT. Indonesia Toppan Printing. EKSISBANK: Ekonomi Syariah Dan 
Bisnis Perbankan, 7(1). https://doi.org/10.37726/ee.v7i1.848 

Pascal, M. (2025). The Development of Halal Tourism in China. Article. 
https://www.rri.co.id/internasional/1258558/perkembangan-wisata-halal-di-
china?utm_source=chatgpt.com 

Prajasari, A. C. (2022). How to Promote Halal Tourism through the Stakeholders? Case of Halal Tourism Market in 
Indonesia. Jurnal Ilmiah Ekonomi Islam, 8(1). https://doi.org/10.29040/jiei.v8i1.4401 

Pulungan, N. A., & Indra. (2024). Determinants of Halal Tourism Intention in Jabodetabek Indonesia. Halal Tourism and 
Pilgrimage, 3(2). https://doi.org/10.58968/htp.v3i2.427 

Purusottama, A. (2022). Tourists’ Perceptions of Halal Destinations in Indonesia. Jurnal Dinamika Manajemen, 13(2). 
https://doi.org/10.15294/jdm.v13i2.37697 

Qader, G., Shahid, Z. A., Junaid, M., Shaikh, I. M., & Qureshi, M. A. (2023). The role of diffusion of innovation theory 
towards the adoption of halal meat supply chain. Journal of Islamic Marketing, 14(5). 
https://doi.org/10.1108/JIMA-01-2021-0032 

Rahman, I. N. A., Saleh, R., Rahman, S. A., & Hashim, D. (2012). A Review on factors of non-compliance of halal standards 
among restaurant operators in kuala lumpur. International Business Management, 6(6). 
https://doi.org/10.3923/ibm.2012.611.620 

Ramadhani, M. (2021). The Dilemma of Halal Tourism Regulation in Indonesia. Journal of Islamic Tourism Halal Food 
Islamic Traveling and Creative Economy, 1(1), 67–81. https://doi.org/https://doi.org/10.21274/ar-
rehla.2021.1.1.89-105 



Ramadhanti, D., & Marsasi, E. G. (2023). The Influence of Attitudes and Halal Perceptions on Intention to Visit Halal 
Tourism Destinations. JESI (Jurnal Ekonomi Syariah Indonesia), 13(1). 
https://doi.org/10.21927/jesi.2023.13(1).54-73 

Rukmi Dewi, F., Rasa, F., & Safitri, D. K. (2024). Lombok Halal Tourism Destination (LOMUTION): A Strategy to Increase 
the Stability of Augmented Reality-Based Lombok Tourism in Realizing Indonesia’s Halal Industry Center. 
International Journal of Advanced Multidisciplinary Research and Studies, 3(6). 
https://doi.org/10.62225/2583049x.2023.3.6.2 

Sabri, N. S. A., Kamardan, M. I. F., Wong, S. X., Azman, N. F., Akhir, F. N. M., Othman, N., Awang, N., Kuroki, Y., & Hara, H. 
(2023). Future aspects of insects’ ingestion in Malaysia and Indonesia for human well-being and religion 
regulation. In Future Foods (Vol. 8). https://doi.org/10.1016/j.fufo.2023.100267 

Santoso, L., Triyanta, A., & Thontowy, J. (2022). Halal tourism regulations in Indonesia: trends and dynamics in the 
digital era. Ijtihad: Jurnal Wacana Hukum Islam Dan Kemanusiaan, 22(1). 
https://doi.org/10.18326/ijtihad.v22i1.73-94 

Sofyan, A. S., Abror, A., Putra, T. W., Muslihati, M., Sofyan, S., Sirajuddin, S., Katman, M. N., & Darussalam, A. Z. (2022). 
Crisis and disaster management for halal tourism: a systematic review. Tourism Review, 77(1). 
https://doi.org/10.1108/TR-08-2020-0390 

Sudrajat, A. R. (2022). Thai Foreign Policy in the Form of Public Diplomacy Associated With the Halal Industry. KnE 
Social Sciences. https://doi.org/10.18502/kss.v7i5.10594 

Sulong, Z., Chowdhury, M., Abdullah, M., & Hall, C. M. (2024). Constructing Sustainable Halal Tourism Composite 
Performance Index for the Global Halal Tourism Industry. SSRN Electronic Journal. 
https://doi.org/10.2139/ssrn.4711328 

Sun, G., Liu, Y., Qian, Q., He, Y., Shi, Y., & Zhu, Y. (2023). Environmental regulation and tourism industry development: 
evidence from China. Environmental Science and Pollution Research, 30(34). https://doi.org/10.1007/s11356-
022-24917-2 

Sun, L., Luo, L., Dong, C., Hua, H., & Shi, R. (2024). Effects of China’s pilot low-carbon city policy on carbon emission 
reduction in the hotel industry: A quasi-natural experiment in tourism cities. Energy Reports, 11. 
https://doi.org/10.1016/j.egyr.2024.02.059 

Supardin, L., Suyanto, M., Hidayat, A., & Wijaya, T. (2023). A bibliometric analysis of halal tourism: future research 
agenda. In Journal of Islamic Accounting and Business Research. https://doi.org/10.1108/JIABR-01-2023-0028 

Surya, E. D., Saragih, M. G., & Siregar, N. (2022). Analysis of the Effect of Tourism Objects and Tourism Infrastructure on 
the Satisfaction of Muslim Tourists Visiting Halal-Based Tourist Destinations in the Lake Toba Tourism Area. In 
1st Virtual Workshop on Writing Scientific Article for International Publication Indexed SCOPUS. 
https://doi.org/10.2478/9788366675827-094 

Syara, A. S., & Fauzan, T. R. (2023). Does Halal Tourism Matter? A Study About Implementation of Sharia-based Hotel 
in Bandung, West Java, Indonesia. AL-MANHAJ: Jurnal Hukum Dan Pranata Sosial Islam, 5(2). 
https://doi.org/10.37680/almanhaj.v5i2.3992 

tempo.co. (2019). Logo Halal di Cina Diganti dengan Bahasa Mandarin? News. 
https://www.tempo.co/internasional/logo-halal-di-cina-diganti-dengan-bahasa-mandarin--721703 

Thomas, G. C. (2021). Research Methodology and Scientific Writing. In Research Methodology and Scientific Writing. 
https://doi.org/10.1007/978-3-030-64865-7 

Wang, L. (2024). Research on Destination Brand Construction and Promotion-A Comparative Analysis of Guilin, China, 
and Santa Ana, Philippines. Pacific International Journal, 7(1). https://doi.org/10.55014/pij.v7i1.549 



Wang, X., Zhen, F., Tang, J., Shen, L., & Liu, D. (2022). Applications, Experiences, and Challenges of Smart Tourism 
Development in China. Journal of Urban Technology, 29(4). https://doi.org/10.1080/10630732.2021.1879605 

Wibawa, B. M., Pranindyasari, C., Bhawika, G. W., & Mardhotillah, R. R. (2023). Discovering the importance of halal 
tourism for Indonesian Muslim travelers: perceptions and behaviors when traveling to a non-Muslim 
destination. Journal of Islamic Marketing, 14(1). https://doi.org/10.1108/JIMA-07-2020-0210 

Widodo, W., Situmorang, S. H., Lubis, A. N., & Lumbanraja, P. (2022). Halal Tourism: Development, Challenges and 
Opportunities. Frontiers in Business and Economics, 1(2). https://doi.org/10.56225/finbe.v1i2.85 

Williams, M., Wiggins, R., & Vogt, P. R. (2024). Beginning Quantitative Research. In Beginning Quantitative Research. 
https://doi.org/10.4135/9781529682809 

Yousaf, S., & Xiucheng, F. (2018). Halal culinary and tourism marketing strategies on government websites: A 
preliminary analysis. Tourism Management, 68. https://doi.org/10.1016/j.tourman.2018.04.006 

Yustianingsih, L., Mufid, A., Maifiah, M. H. M., & Gunawan, S. (2024). Comparison Study of Halal Management System in 
Indonesia and Malaysia. Halal Research Journal, 4(1). https://doi.org/10.12962/j22759970.v4i1.1027 

Yusuf, M. Y., Djakfar, I., Isnaliana, & Maulana, H. (2021). Halal Tourism to Promote Community’s Economic Growth: A 
Model for Aceh, Indonesia. Pertanika Journal of Social Sciences and Humanities, 29(4). 
https://doi.org/10.47836/pjssh.29.4.42 

Zhang, Z., Liang, Z., & Bao, J. (2021). From theme park to cultural tourism town: Disneyization turning of tourism space 
in China. Regional Sustainability, 2(2). https://doi.org/10.1016/j.regsus.2021.05.003 

Ziegler, Y., Uli, V., & Tatari, M. (2022). Implementing halal logistics in a non-Muslim-dominant environment: a proposal 
for reengineering the business processes in two stages. Business Process Management Journal, 28(8). 
https://doi.org/10.1108/BPMJ-12-2020-0593 

Zulvianti, N., Aimon, H., & Abror, A. (2022). The Influence of Environmental and Non-Environmental Factors on Tourist 
Satisfaction in Halal Tourism Destinations in West Sumatra, Indonesia. Sustainability (Switzerland), 14(15). 
https://doi.org/10.3390/su14159185 

 

  



 


